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INTRODUCTION RESULTS

Agriculture faces a dual challenge in the context of climate DIGITAL CAMPAIGNS

change. On the (.)r?e hand, it suffers the |mpacts.of climate OLIVE GROVE SECTOR: Olive groves with a future
change, such as rising temperatures; on the other, it accounts
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This context makes it urgent to adopt adaptation and

mitigation strategies that strengthen the sector's resilience,

promoting sustainable agricultural systems capable of Do you want to make your OR300 Do you want to make your

addressing current and future climate challenges. ivestock farm more :.'i,. g ivestock farm more profitable?
orofitable? Go digital S T mprove your pastures

OBJETIVES UPCOMING ...

This work focuses on the dissemination and transfer of OI“Ve groves with a future: more profitable Do you want to make your livestock farm
. . . . . . olive groves ' ?

sustainable practices in the olive growing and livestock 5 more profitable? Go for clean energy

sectors. It aims to identify the best strategy for their

implementation, ensuring both the environmental DATA STORYTELLIN

sustainability and long-term economic viability of the sector. T -

Your farm can help Beef emissions vary across farms, but half of farms emit less
than 30 kg CO=e per 100 g of protein. This shows that many
lead the change
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METODOLOGY

Three Participatory Labs were held for each sector (olive
growing and livestock farming), involving different experts. \ Bk
The sessions addressed existing mechanisms and levers for

driving change, as well as the best practices to be promoted

and the most appropriate methods and channels for doing so.

A/B TESTING RESULTS
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CONCLUSIONS

The development of digital campaigns was identified as the

primary means of promoting these practices, with A/B [5] Effectiveness of digital communication: Digital campaigns,
testing being implemented in some of them to evaluate validated through A/B testing and reinforced with data storytelling

them rigorously. Furthermore, iIntegrated assessment approaches, have been used as an effective tool for transferring

models (IAMs) and data storytelling approaches are used sustainable practices to olive and livestock sectors.
to reinforce the campaigns.

[5] Comprehensive strategic approach: To achieve real change in the
value chain, points of action and methods have been identified

cooperativas % % : : Tal i i i
agrc?—alimentarias @BIOAZUL Financiado por through Participatory Labs, combined with analysis of farmers

_ la Unién E . .
Andalucia ittt e behavior and integrated assessment models (IAMs).
Choice project website: www.climatechoice.eu




